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COMMUNICATION AND PRAGMATIC ASPECT
OF MODERN UKRAINIAN TEXT

Nazarenko O. M.

INTRODUCTION

The dominance of the anthropocentric approach in the linguistics of the
XXI century determines the intensification of communicative and pragmatic
researches, aimed at in-depth study of the role of the addressee and the
sender in speech interaction. This aspect acquires a special role in the study
of media activities mediated through the media, in particular print media,
among which the maximum attention is drawn to newspaper texts given their
inherent accessibility, prompt response to current events, which determines
the specifics of their linguistic design.

In modern linguistics, scientists pay special attention to the
communicative-pragmatic approach to the analysis of a newspaper text,
because it allows the study of both its intratextual features and pragmatic
guidelines of speakers, their communicative interaction, links with other
texts in media and sphere of culture and literature, speech influence on the
addressee, which in general is the basis of the category of dialogicity as an
essential feature of the newspaper text and determines the relevance of
scientific research. Dialogicity as a category of newspaper text is expressed
through the main components of the communicative act — the participants of
communication and text message.

Two communicators take part in the communicative act, O. Selivanova
considers the communicator the most important component of the
communicative situation and defines it as “a person, the subject of a
communicative act that transmits information or communicative influence or
perceives and interprets them™. Subjects of speech and perception are the
main components of communicative interaction, which are related to the
pragmatic aspect of the study of verbal communication and text.
Pragmalinguistic study of the text is primarily focused, on the one hand, “to
identify the features of the author’s presence”, and on the other — to the
recipient. Linguists distinguish two communicators according to the main
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functions they perform in the communicative act — the sender and the
addressee. The sender is a communicator, he is a speaker or author of the
text, he is considered an active participant in the communicative act, because
it is the sender who initiates communication and regulates its subject matter
and pragmatic content, the intentionality of communicative interaction is set
by the sender.

1. The addressee factor in the representation
of the text category of dialogism

The sender initiates the communication, generates the text, sends the
message to the interlocutor — the addressee. Communicative subject-object-
subject interaction of both participants generates a category of interactivity,
which O. Selivanova defines as text-discursive, the linguistic basis of which
is “speech system, the purpose of which is realized communication”®. The
sender factor is directly related to subjective modality, which is “layered on
the basic modal qualification” and “creates additional modal interpretation of
utterances™, subjective modality can be realized with the help of various
lexical (insert words, modal particles, exclamations) and non-lexical
(intonation, word order or special syntactic constructions). Subjective
modality is interpreted as “an optional semantic-pragmatic factor of the
communicative situation and communication in general, which is realized as
a number of different relations of the sender (speaker, author) to the
reported”, the source of which is “evaluation, its subject is the speaker,
object — various aspects of the relation of the content of communicative units
to reality, by means — language units, categories...”. Subjective modality is
expressed in the text by different linguistic means, but all of them are
conditioned by the realization of the sender factor, e.g.: ¥V Cebacmosana
Kanpizo € uyooguili poman, wo max i Hasueacmvcs — «Youeue nimoy
(bazamo xmo nam’amac expanizayiio 3 I3abenv Adxcani 6 20106Hil poiii).
36icHo, ye He AKULCL MAM KypOpMHULL Oemexmus, a O0ydce ceplio3Ha
ncuxono2iyna kHuxcka... Yuro Ha3ey U 3an03UdUMO ONlsl  HeBelUYKO20
«pesioy: siKe «BIONYCKHe KIiHO» 6apmo nooueumucs i sKe yikage 4mueo
donomodice ckopomamu «yougue» (uepe3 cneky i 0owii) nimo? (/[zepxano
muoicns. Ne27.2011). In this fragment, subjective modality is expressed not
only by explicated markers of the sender factor, but also by the
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corresponding syntactic constructions that convey subjective-modal
meanings.

The sender forms the subjective-modal semantics of the text as a result of
communicative interaction. F. Batsevych determines the types of modal
semantic-pragmatic meanings that the speaker forms within the framework
of communicative interaction:

1. The speaker’s expression of the assessment from the standpoint of
reality / unreality of what is said in the text.

2. Assessment from the standpoint of the possibility, necessity or
desirability of what is said in the message.

3. Assessment of the degree of confidence of the addressee in the
accuracy of what is said.

4. The target setting of the author of the message, according to which
narrative, interrogative and optative sentences are distinguished.

5. The value of a statement / objection to the existence of objective
connections, signs, events, etc.

6. Subjective and communicative negation can be considered as purely
linguistic types of modality®.

The sender is considered the initiator of communication, and in the case
of written communication — the main subject of the communicative act,
which determines the direction of communication, produces speech,
addresses it to the interlocutor.

Linguists distinguish between different types of senders: O. Selivanova
distinguishes the following types of senders in the text: collective sender —
two authors of the text or a team of authors; unknown sender — due to the
temporal remoteness of the modes of generation and interpretation;
irrelevant sender — discursive location is limited by the author-function and
does not require a specific author’s update; generalized sender — the author-
function correlates with the collective carrier of ethnic consciousness.

The peculiarities of the sender in the newspaper text should be noted:
according to T. Vinokur, journalistic speech is an example of “quasi-
individual content of the speech act as the action of one person™’. This
means that the sender of a newspaper text does not always express his own
point of view, the subject of broadcasting is a publication, the information
policy of which mostly coincides with the author’s position.
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In the newspaper text the factor of the sender is first of all actualized
through the author’s position which can be expressed explicitly, e.g.:
Ipouumaeswu ¢ «Hositi eazemiy cmammio FO. Jlamuninoi «Ax nacnpaeodi
erawmosana cyuacna Pociay, He 3miz ympumamuca 6i0 YKpaiHcbKOi
ananoeii. s uucmomu  excnepumenmy — 006€l0CS  CKOPUCHMAMUCS
asmopcokoro — FOnii Jleonioienu — mampuyero. Ha scans, moi cnpoou
36 sizamucs 3 naui FO. Jlamuninoo w000 agmopceKkux npag uepes pedaxyiro
2asemu, 6 KU GUIUIA NYONIKAYIA, He Maiu ychixy... (Hens Ne 21.2011). The
author of the cited material acts as an active sender, emphasizing not only
his position of linguistic personality, but also describing certain actions that
preceded the creation of the material, both the existing speaker and the figure
in one person of the author. Under such conditions, the author’s point of
view dominates in the text, respectively, and used grammatical means of its
representation: verb forms, pronouns, modal constructions that manifest the
addressee. Moreover, the author performs two functions at the same time —
the speaker and the recipient (reader), because it indicates that his
publication was the result of reading the newspaper material of another
author, emphasizes the close connection between perception and production
of newspaper text. Such a message is maximally individualized, it expresses
the author’s point of view and is addressed.

Explication of the position of the sender in the newspaper text is often
accompanied by an increase in the internal dialogicity of the text, when the
author points to a close relationship with the text addressee, e.g.: «Tu
nouycui 306CIiM iHmOZO, HO6020 npesudeuma/» — 3MOBHUUbKU
niomopzyrouu, no ceKkpemy nogiooMue MeHi 3HaloMull Hapoen-pe2ionan y
yemeep 6paHyi, HanepedoOHi eucmyny Huykoeuua 6 NAPAAMEHMI...
(dzepxano muxcns Ne 13.2011). Quoting from a conversation with the
addressee enhances the dialogic nature of the text, in which an indication of
the close relationship between the author and the addressee is an appeal to
“you”, which involves informal communication. The reader feels that the
author of the material is so familiar with the in-text addressee that this
information was obtained directly, “first hand”, so it is more likely than
official reports or author’s opinions or assumptions.

In the given examples the actualized intertextual dialogicity in the plane
author — internal addressee, thus the addressee, is the real interlocutor of the
journalist, but at the same time he becomes the internal textual
communicator because conversation with him is reproduced in indirect form,
ie indirectly in the text. This is best expressed in an interview. The degree of
closeness of communicators is expressed through the explication of the
addressee’s factor, through the demonstration of the author’s position. The
real reader of a newspaper text only observes the communicative interaction
between the author and his interlocutors, capturing the explication of the
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addressee’s factor as the presence in the text of the author’s position and
subjective view of events.

In general, the newspaper text is not characterized by the dominance of
the sender factor, in particular when it comes to informational messages.
However, analytical materials or artistic and journalistic genres are not
devoid of explication of the author’s position and subjective point of view.
Such an explication can be a sign of individual authorial style, as in the
journalistic materials of the famous Ukrainian journalist Mykola Veresen,
who creates texts on a dialogical basis, e.g.: “Cexyndouxy, — 3anumacme 6u
6 MEeHe, — a 00 4020 mym Haul quHO@M]Zb I Haute, o cmajilo 36UHHUM 34
ocmaHHi Mmaudce 08aoyamv pokis, Oepacnionpuemcmso Yopuobunbcovka
amomua enexkmpocmanyia?”’ Bionoeim: i 6 Hux, 6 I[noouesii, € 30ma
nocmilinoi  celicmiyHoi  Hebesnexku, sAKka npuszeena 0o 0iou... Ane
HatieonosHiue, 6i0nosim a eam, ye me, wo i mam, 6 Inoouesii, i mym,
Yxpaini, peanvna npuuuna munyaux i, mosiciuso, matloymuix (ne oau booice)
EKOJI02IUHUX | MeXHO2eHHUX 0I0 — ma dc cama: 6e30yMHicmb, 6atidyicicmo,
bescosicuicmy i scadionicmo (Bucokuii samox. 04.05.2005). In the fragment
of the text the actualized communicative interaction represents
communication of the author with the imaginary reader, instead of the
internal interlocutor. The author simulates the image of the reader,
constantly addresses him, choosing the appropriate language forms, asks
questions on behalf of readers and immediately answers them. The text is
created as an imaginary dialogue with a potential reader in the form of
alternate questions and answers, so it resembles the usual spontaneous
communication, the difference of which is the programmability of the
questions. The author formulates the questions in this way to reveal the main
problems that, in his opinion, should be of interest to readers.

The sender of a newspaper text does not have such a multilevel typology
as, for example, in an artistic text, where it is represented by the author,
lyrical hero and intratextual addressee®, but in the newspaper text he is more
clearly expressed and explicated. The textual subject expresses the author’s
position, it does not “break down” into images of characters, narrators, etc.,
but is a holistic subject of speech, which participates in communicative
interaction with both the real reader and the intertextual interlocutor.

In a newspaper text, the sender as a subject of broadcasting does not
always appear in the same person, identified with the author of the
journalistic material, when the text presents the author’s position,
outstanding view, and the author comments and evaluates the described
events on his own behalf. The factor of the sender can be expressed in
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general, with the help of grammatical forms of the first person plural of the
verb and the corresponding pronoun forms — we, ours. In this case, we have
a collective sender, which unites different people together with the direct
author of the journalistic text, the author acts not only on his own behalf, but
also on behalf of his associates, accomplices, friends, etc., so the sender
becomes generalized. The most common variants of such an association, in
our opinion, are two: first, it is a generalized sender — the author and
intratextual subjects, and secondly, it is an association of the author with the
reader, the sender allegedly acts not only as a subject of speech, but also as
the addressee, it focuses on the position of the reader.

An internal generalized addressee involves the merging of several
subjects, among which the author dominates, e.g.: Koaucs, 6azamo pokis
momy, Hac, KiIbKOX HCYypHAanicmie-nouamkieuie, 3anpocuiy Ha 8iOKpumms
sucmasku oumsuo2o mamouxa ([zeprxano muscns Ne 10.2011). The author
narrates the events on his own behalf, but the intratextual subjects in this
fragment are not one person, but a group of people, so the speaker avoids
subjective assessments and presents information in general. This type of
sender is due to the desire to distance oneself from the described events, the
author emphasizes the polysubjectivity of the situation, although he
describes it. First of all, this type of addressee is found in texts where the
author is one of the active members of a certain group of people, and
therefore emphasizes the collectivity of the described actions.

A more frequent typical general addressee is the association of the author
with the reader address, the latter can be manifested in different ways in the
text, primarily by means of purely grammatical means, e.g.. ¥V oyoce
ceimautl oenvb — a ye 27 bepe3us — 00Cumsv HAM CKIMAUMU YU 3i CKOPOHOIO
MiHOIO Hapixamu no 3aKymKax: «Hikomy cmasumu! », «Hauwi meamp
cxooicuti Ha mpynly, «yci, xmo 6ys, abo nomepau, abo euixanu...» Tax mu
danexo He 3aidemo! I 6auce dic mouno nogaxcamu cefe He RPUMYCUMO
(dzepxano muocns Ne 11.2011). The generalization of the author and the
reader does not occur as an artificial combination of the subject of speech
(journalist, author) and the real or potential reader, but as the positioning of
the author as one of the ordinary readers, as the same subject as all
recipients. The author does not oppose himself to the readers even in the
communicative act, but emphasizes the identity of the communicative
positions of the addressee and the addressee as participants in the
communicative act.

In this case, the pronoun “we” indicates the author’s identification with
potential readers and outlines the range of subjects that are generalized in the
text, e.9.: Yu € nam, ykpainysm, 0ino 0o mozeo, wo 8i00y8anocs HewooagHO
Ha Bcecsimnvomy exonomiynomy gopymi 6 Jasoci? bes cymmuigy, 60 miyb
HAWOT HAYIOHANLHOI 6aNOMu IPYHMYEMbCA He Juuie HA GIMYUSHAHUX
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nionpuemcmeax, a i na céimosux punxax (Cinocoki eicmi Ne 12.2011). The
speaker unites himself and potential readers as speaking on behalf of the
generalized sender. The author simultaneously acts in an active
communicative position, appealing to the recipients, and at the same time
expresses himself as a collective sender, moves to the recipients of the
message, he to some extent combines the functions of the sender and the
addressee. This technique is focused on the dialogic nature of the newspaper
text, because the sender, producing speech, first of all actualizes the factor of
the addressee.

The addressee may not be mentioned in the text, but only presented in
general terms with the author, i.e the speaker does not separate himself from
the readers, but unites himself with them, e.g.. Moarcaueo, uye 36iz
00cmasut, MOMHCIUBO, 3AKOHOMIDHICMb. Ae hakm — KenKy8aHHs NOIbCbKUX
napramenmapiic  wooo  «OazamoeepCmamuHo20»  20J0CY8AHHS  HAUWIUX
Hapoenie cmumyniosano ix «zasopyuwumucsy (Heno Ne 41.2011). In this text
fragment the sender’s factor is expressed by means of subjective-modal
means — insert words of modal semantics, and the phrase “our people’s
deputies” indicates political subjects, i.e transfers semantics of association
on parameter of political character: all citizens of the country have one
People’s Deputies, so they are the recipients of this newspaper report. The
author also belongs to the Ukrainian citizens, therefore he emphasizes his
commonality with readers, the described problems concern him directly.
However, the chosen plural form creates the effect of dialogicity and
indicates the indifference of the speaker to the described situation.

In general, the use of first-person plural pronouns and corresponding
verb forms is one of the ways to represent intratextual dialogicity, given that
the author considers the addressee factor as the main in the text, combines
himself with the addressee, focuses on the “expectation horizon” and
generalizes himself with the addressee. The author-sender of the newspaper
text cannot but focus on the factor of the addressee, because the latter
determines the relevance and significance of newspaper materials. The
peculiarity of the sender of a newspaper text is that it coincides with the real
author of journalistic material, who is both an in-text subject of speech and
an out-of-text subject — a real author. The sender may have different ways of
representation in the text — from the explication of the position of the subject
of speech to the generalization with the recipients, but he is a holistic
communicator, not represented by different text senders.
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2. The addressee factor in the expression
of the text category of dialogism

The factor of addressing the text linguists interpret as “the desire of the
speaker to adequately understand the addressee of the speech work”®. The
addressee’s position, at first glance, seems secondary to the sender, because
he perceives the speech generated by the sender, interpreting the content.
According to O.0. Selivanova, the addressee is “one of the communicators
to whom the speech action of the person who generates the statement is
directed and calculated, ie the interlocutor or the reader, the recipient of the
message™'’. Recently, however, the position of the addressee is considered
as active as the position of the sender, due to the ability of the addressee not
only to recognize the intentions of the speaker, but also to add new
semantics to the message.

If the addressee in the newspaper text, in contrast to the literary text, does
not have a detailed typology, the addressees are represented by several
varieties.

O.P. Vorobyova, analyzing artistic communication, identifies the
following types of recipients: real (empirical) reader; imaginary, potential
reader that embodies the model of the ideal reader according to a particular
text; the text reader combines the image of the ideal reader and the image of
the fictitious reader™.

In a newspaper text, we distinguish between two main types of
recipients — the real reader, which the author focuses on in creating the text,
and the in-text recipient, who acts as the interlocutor of the author in the text
(in the interview). In our opinion, the appeal to the reader in the text involves
the explication of a real non-text reader, to which the author appeals. Each
author of a newspaper text has his own idea of the ideal reader, but the
relevance and efficiency of newspaper messages require a focus on the real
reader, rather than modeling the ideal recipient2.

The complexity and multi-layered nature of the addressee of a newspaper
text is determined by the specifics of mass communication. In mass media
research, to which a newspaper text belongs, the addressee is called a mass
addressee, and “finding common ground with a mass addressee means showing
a willingness to use a standard designed to achieve goals that unite certain types
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of socially significant speech spheres™. Such a mass addressee provides a
generalized, collective, collective view of the recipient of the message, given that
it is difficult to predict the reaction of the addressee to the text.

In a newspaper text, a direct appeal to readers is frequent, which
enhances the intratextual dialogicity, e.g.: Cymno seuxooums, Opy3i moi...
Tnwumu cnosamu, wumauy, 3adysaromo U i2HOpyrOmMb ycim idomi paxmu,
«Wo eunanuy 3 MOMUBAYIL NOBOOMNCEHHs MUX, XMO 30008 SI3aHull
supiwiysamu npobaemu sioepuoi besneku (Bucoxuu zamox 04.05.2005). In
this passage the factor of the addressee has an explicit expression — by
means of the address and use of an vocative case the author appeals directly
to readers. In addition, there is a coincidence of the in-text addressee and the
real reader, so the author addresses the readers of his material, noting them
in the text. In this case, textual communication is fully represented: the
author simulates a dialogue with the reader in the text, so the text is built as a
conversation, it contains some extended remarks of the speaker addressed to
the addressee, the author’s reasoning and appeal to the interlocutor. This
technique is used not only in newspaper articles, but is generally
characteristic of mass and artistic communication.

Modeling a conversation with an imaginary or potential reader involves
the explication of the dialogic nature of the text, the addressee focuses on the
“expectation horizon” of the recipient, which is emphasized by the dialogic
form of the text.

Dialogue with the reader in a newspaper text further intimates such
communicative interaction, given that it is no longer so much a conversation
with a mass audience as with each reader individually. In view of this, the
dialogue is created as a face-to-face conversation between the author and the
reader, e.g.. Ile Oyoce nonimuune numanns OnA Kpainu U Oydsce
Ginocogpevre. Axwo 6 oumuncmei mu po3ous wubKy, mo 4u Maewt mu,
yumauy, nPaeo 3pPooUmMU WOChL ULIAXemHe NOOOPOCHIUABUL, CKAICIMO,
nepesecmu 6abycio uepes dopozy? bazcamo xmo esajicac, wo He MACUL.
1 0yoce mano xmo eeasicac naenaku... I mym s, nepenpouyro, dopozui
yumayy, nooymas, wo 8iON0GIiOi Ha 3aNUMAHHA: YOMY 8 YCbOMY BUHHA caMe
FOnis Tumowenxo — y npupooi ne icuye ([zepranro muocns Ne 4.2011). The
addressee expresses and evaluates the events as subjectively as possible,
modeling the dialogic interaction with the reader. Through the use of the
second person singular form, the dialogue is perceived as a conversation
between close people, which does not require additional forms of politeness.
In a newspaper text, readers are addressed only in two ways: either to a mass
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addressee or a generalized audience using the plural form and the
corresponding verb forms of the 2nd person plural, or to an imaginary
specific reader using the singular form. The authors do not use 2nd person
forms for you, which provide a polite attitude and are typical for
communication with strangers. This means that an imaginary reader in a
newspaper text is always a close, familiar person, a communicator; with
whom you can discuss almost all problems; it is an indifferent addressee
who shares the author’s opinions.

The focus on the addressee factor is always implicit in the text, even if
there are no linguistic forms of expression of the reader or appeal to the
reader.

The newspaper text is designed to communicate current information or
present an argumentative analysis of events, with the addressee factor
always dominating: the information should be of interest to readers, even if
the author does not consider it so.

Mass communication, in our opinion, is characterized by the dominance
of the addressee factor, which determines both the content and the way of
presenting information. This orientation towards the reader finds its
expression in the constant appeal to the collective reader in the text, e.g.: 4
po3ymito, wo Binbuwicme yumayie, npoyumasuwiu yi psaoxKu, ROOYMAIU UoCh
Ha 3pazok. «Hy ckineku orc moxcna? Hasiwo cminvku nucamu npo ooue i
me oicy. Lux wumauis xouy 6iopasy 3acnoxoimu: yeu aucm He npo epouti i
€spony, 6in npo Pycaany i Ykpainy (Bucoxutl 3amox Ne 127.2011). In this
passage, the author tries to predict the reaction of readers, the analysis of the
“horizon of expectation”, implicitly entering into a dialogue with potential
recipients. In this case, on the one hand, readers in the text become internal
subjects, and on the other hand, remain outside the text. The linguistic means
of expression of the addressee factor here are the corresponding grammatical
forms of the plural, which allow the generalization of textual recipients.

The focus on the mass reader in newspaper publications takes a specific
form: the authors often address or appeal not to readers in general, but
specifically to the readers of the specific newspaper, e.9.: «Bucoxuii 3amox»
NPOO0BIHCYE 3HATIOMUMU YUMAYIG I3 (CIMEUHOIO KYXHEI0» NOAIMUKIG, AKI He
nouysawomscsi 000ineHuMu uepe3 o0ur wmamn y nacnopmi (Bucokuil 3amok
MNe 127.2011). The sender is also a generalized subject — the newspaper’s
editorial office, although the author of the material is a specific journalist,
whose name appears in the material. The restriction of readers of one edition
indicates the exclusivity of these recipients: the information becomes
exclusive, because it is provided to the readers of a particular publication,
and not to the mass recipient. Concretizing the readership, even in such a
way as “our readers”, emphasizes the unique status of the real recipients of
the newspaper message, which separates them from potential readers. The
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authors allegedly appeal to real readers, to a “permanent”, “loyal” audience,
emphasizing their attitude to the recipients and encouraging the latter to
further communicative interactions.

The addressees in the newspaper text, which can be both real readers and
in-text subjects, have specific linguistic means of expression, among which
the main role is played by appeals, motivating and interrogative syntactic
constructions.

The address directly indicates the addressee of the speech, indicating it in
the text, it is “intonationally removed component of the sentence, which
names the beings to whom the speech is addressed”™’. In the Ukrainian
language, the address has a special grammatical way of expression — the
vocative case — and is most often used in persuasive syntactic constructions
and interrogative sentences of direct interrogation.

In a newspaper text, appeals can be used both in the headlines and in the
main text. In the titles, they mainly perform a rhetorical function,
functioning in an unusual form — in narrative exclamatory sentences, where
the emotional component is clearly expressed, e.g.: Coppi, 6aéycio! Are éam
— y inwui 3axnad! (Kuiscoxa npasoa Ne9.2011); Ykpaino, s nobdnio mebde!
(Henv Ne 177-178. 2010); «Hapewmi s 3uaiiuios mebe, Cmenane!y» (/lenv
No 222-223.  2010); Bimaemo mebe, Ecmonie! ([Henv Ne4-5.2011);
Ham’smaemo mede, Hazapito! (Yrpainucoke cnoso Ne 48.2010); Oii, mamo...
(Cigepwuna 22.01.2011); Joszo srcuseme, badyci! (Hopromopcoki HoguHU
MNe 11.2011). The presence of emotional appeal in the title complex
emphasizes the dialogic nature of the text, it is a dialogue between the sender
and intratextual addressees, named in the appeal, but the rhetorical nature of
such syntactic constructions mostly indicates a conditional dialogue not
realized in the main text.

The titles also use poetic appeals, represented by quotations from the
works of Ukrainian and foreign writers, given in quotation marks, e.g.:
«Iligoennun kpaio! Cmopono npexpachnal»: 25 niomozo munae 140 poxie
8i0 OHsl HapoOcenns Jleci Vipainku (Kpumcoka ceimnuysa Ne 4. 2011); «A
0nsl mebe 2opis, YKPAIHCLKUIL HAPOOe...» 75 DOKI@ IO OHA HAPOOICEHHS
Bacuna Cumonenxa (Kpumcora ceimnuys Ne 2. 2010). Dialogism in such
headings is of a dual nature: on the one hand, the citation indicates an
intertextual interaction, and on the other hand, the presence of an appeal in
the headings represents intratextual dialogicity.

In headings, appeals are often used in motivational syntactic
constructions represented by motivational sentences, e.g.: Ilouyii, énado!..
(denv Ne 202-203. 2010),; Jlosucw, pubko, nezarvno (Heno Ne 211.2010);

! Buxoaneus I.P. 3epranus. Ykpaincska MoBa. Enmmiotonenist. Kuis, 2000. C. 184,
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Booucw, pubko, eenuxa i manemvka... (Kuiscoka npasoa Ne5. 2011);
30pacmyu, enado, s — meii coyianvHuli mepopuzm? (VYkpaincoke c1o6o
Ne 3.2011); ¥Ykpainui, ob6upaiimo yxpaincoky erady! (Vrpaiuceke cnogo
Ne 42.2010); Boarce, nam eonicmo nooaii! (Vrpaincwvxe cnoso Ne 40.2010);
Kpaino, ne nponycmu posmosy 3 coboio (Kpumcora ceimauys Ne 4. 2011);
LJeopyime, mwoou! (Cieepwuna 8.01.2011); Ilouyiime 1tioeo, at0ou...
(Cinvcoki gicmi Ne 20.2011); [[36enu, 036enu, moa 6aundypo! (Kpumcoka
ceimnuya Ne2.2011); [pau, oéandypo, epaii! (Kpumcovka ceimauysa
M 43.2010); Vkpainui, ne oaiime cebe kynumu! (Kpumcevka ceimuuys
M 2.2010); Toxwc s3opacmyii, Binuii Kponuxy! (Yoprnomopcoki Hoeunu
M 10.2011) aGo ixHiMu eKBiBaseHTaMu, Hamp.: /s mebe, mamy: Buiiuwiia
Opykom Kuudxcka douvku leana ®@panka ([Jeno Ne 207-208. 2010); Bpaso,
kanimane! Ykpainceki mopaxku wHe 30anuce nipamam! (Cieepuuna
30.11.2010); Pyxy, opyace! (Cinvcoki sicmi Ne 19.2011). The real addressee
in this case remains the reader, and in the address the addressee does not
always point to the internal subjects of speech, although he outlines their
thematic range. Generalized addressees appeal to the real addressee-reader,
and other appeals mostly manifest the rhetoric of the headlines, but do not
encourage the action of the subjects mentioned in the headlines, in
particular, this applies to personalized appeals when the author appeals to
non-beings. Appeals to beings are also predominantly of the rhetorical type,
e.g.: Kopynuionepu, mpemmimo! (Cisepwuna 3.12.2010); I'ypmyiimocs,
PYHBipisui! (Yoprnomopceki nosunu Ne 11.2011); Ceamxyi, cmyoenme!
(KI1. Ne 7.2011); IIpowasaiime, bopuce Muxonaiiosuuy (Cinbcoki sicmi
M 17.2011). Such headlines with appeals and motivations express the
category of dialogicity in full, even if there are no explicit markers of
dialogicity in the main text of the newspaper material.

The motivation in the title complexes does not necessarily contain an
appeal, it can be represented by personal sentences addressed to readers, e.g.:
Bpamyu csoo mosy! (Vrpaincvke cnoso Ne 40.2010); Temyi nomse
enimky! ([env Ne 196. 2010); Koowcnuii 3nail, wo Ha moodi MiibloOHI8 cmaH
cmoimb (Vrpaincoke cnogo Ne 43.2010); Ilnekaiimo cobopuicme Oinamu!
(Kpumcoka ceimauys Ne 1.2011). Motivational syntactic constructions in the
headings also explain the addressee’s factor, although they do not point to it
directly as sentences with appeals, which is why they are perceived as
addressed directly to the mass addressee. The author in such titles appeals to
readers, encourages them to action, creates the effect of dialogic interaction
with potential readers.

In the main text of newspaper materials, appeals and persuasions are
used to a lesser extent if the text is not built on a dialogical principle.
However, the presence of the appeal emphasizes the implicit, indirect
dialogic nature of the newspaper text, in which the author’s monologue is
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addressed to a specific audience named in the appeal, e.g.: Ionosne,
Os0euku | mimounvKku, — cepyem He cmapimu. A npo me, wob mu
SKHAUOO0GUIe He 8mpayaiu QI3UUHUX KOHOUYIl [ npaye30amHocmi, «noobaey
ypao  ([zepxano muoicnsi Ne 48.2010). The address indicates the real
addressee of the text — the mass addressee-reader, whose name may be
different. An appeal to a mass addressee is available in the text in an explicit
or implicit form, and the appeal indirectly enables its explication. The author
may use in the address of the token reader, readers or others that point to the
imaginary reader and generalize the readership.

Another type of addressee — in-text — is presented in the newspaper text
by appeals to the author’s interlocutors. Such an addressee is relevant only
for dialogically constructed texts, when the author-journalist talks to the
addressee — a famous person, and their conversation is socially significant
and interesting for readers: ITocmanoexy eucmasu 3a momugamu meopy
«Medgpicmoghenvy botimo 30iticnuna monoouu kuiscvkuti pescucep Jlapuca
Jlesanosa. Bona nanesxcums 00 mak 36aH020 NOKOJIIHHS HYZbOBUX. CHYYKO2O0,
eHep2iliHo20 Ma HAO36UYAlIHO MOOLIbHO20. 1 pazom 3 mum — y HAUKPAWOMy
cmucni Ub0o20 Cl06a KOHCepeanmueHo2o.

— Jlapuco, Hackineku peanizayis 3adymy eucmasu  «DPaycm.
Bioobpasicennay sussunaca 61u3vK0r0 00 nouamkosoi sawioi ioei?

— I3 Myseem Byneakosa s cnisnpayioro 6dxce 008071i O0ABHO, y YbOMY
0yOunKy cmasuia cgili nepuiuti cnekmakis — «Opgpeti ma Eepidikay» I'nioka
([env Ne 88.2011).

An excerpt from the text of the interview is given, in which the appeal is
used in the author’s remark-question addressed to the interlocutor of the
journalist. However, in a newspaper text such cases are not frequent, because
the questions in the interview are mostly generalized, they rarely indicate the
name or patronymic of the interlocutor, but in a real conversation, which is
reproduced by a newspaper interview, such appeals are mandatory, they are
provided by the rules of etiquette.

In a newspaper article, a complete repetition of a real conversation would
be semantically excessive and unjustified, because the communicative
situation of the interview already sets the dialogic type of text and does not
require constant reminders.

The presence of treatment in the monologue of the author actualizes the
factor of the addressee as an intratextual subject of speech, mostly of a
rhetorical nature. The most striking illustration of such an appeal is the
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appeal to the “addressee”™, which is traditional for the text of the prayer,

e.g.. IHapro mnebecnuii, mne xapai Yxkpainy! He «kapati yxpainyie
20pe3gicCHUMU  npe3udenmamu. YKpaincekuti Hapoo € 006pull, wupuil,
PO3YMHUL, MANaHOSUMUL, npayenobHuil, mobums O6ymu 2cocnooapem Ha
c60ill 3emni y ceoill depacasi. 3a wo dc oo xapamu? Jlopoei ykpainui,
zpomaoanu Ykpainu — ne xapaiime cami cebe! (Cisepwuna 28.01.2011).
The stylization of prayer in this fragment of the newspaper text presupposes
the use of recourse to God with persuasive sentences with a pragmatic
meaning of request. The author simultaneously appeals to the addressee and
to his compatriots-readers, realizing the category of dialogism both as
internal text and as external text, appealing to the addressees of different
communicative spaces.

However, the main form of representation of internal dialogicity in a
newspaper text is interrogative, which can be realized in two ways —
monological and dialogical.

In monologue speech, both questions and answers are produced by the
author, who independently asks questions and answers them, e.g.:
Y XXI cmonimmi  mu  nioxonunu  X8opody — «HEOYUMI3MY», Npo Ky
nonepeoxcana Jlina Kocmenxko na novamxky 90-x. Hoei npubiunuxu
0eMOKPAMUYHO020 NnCeBOOKYIbMypPHO20, HOPHOKPAMUUHO20
momanimapuzmy? UYomy 6 nocmmodepnuii uac 3’A61A10MbCA XAl
narozagenvki, ane inkeizumopu? Yomy 6 nocmnocmmooepuuit uac
Mmoxncnuea inkeizuyia? Moowe, 6i0 Hecmaui cnpaeyxicnvoi Ykpainu
MoOepnoi? Xmo mu nicna uvozo? Hapoo uu uepnwv? (/[3epkanio mudicHs
M 5.2011). A number of interrogative sentences in the text provoke the author
and readers to think, and the following text contains the author’s attempt to
answer these problematic questions. The sender simultaneously addresses
these questions to himself and the readers, he actualizes the category of
dialogicity in the text, emphasizing the communicative situation of dialogic
interaction between the sender (author) and the addressee (readers).

There are no traditional dialogic units in this text, in which each question
is answered, and each subsequent semantic block is determined by the
previous one, because several similar questions have one answer, but it is
represented by the whole text.

However, monologue speech can be constructed as a set of interrogative-
affirmative  blocks, eg.. Ha expanu  6Gamokiswunu  SuilUiO8
AHMUPA3AHOBCLKULL I mpoxu XyoooicHitl ginom « Cuyocoosuit poman. Haw

> Baxtin M.M. IIpo6rema TexcTy B MHrBicTHI, hiTomorii Ta {HIIEX TyMaHiTApHIX
HayKax. AHTOJIOTISL CBITOBOI JITEpPaTypHO-KPUTHYHOI IyMkn XX cromiTrs. [3a pen.
M. 3y6punbkoi; 2-e Bua.]. JIssis, 2002. C. 306.
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yacy. Haeiwmo ein euiinios? I1Jo6 i3 00nomoeoro nepexynieHo2o «ieuony
spaska 1978-20 6oice cb020OHI «HEMHOJICKO Oenez cpyoumvy. Xmo 3nimae?
26-piunuil oHax Ha npizeuwe AHOpeacsit, sIKUll, Kaxcymov, MAae 3a nieyumd
«xXopowty JIOHOOHCLKY WIKONLY —pPedicucepcvkoi  maiticmepuocmiy. Xmo
3nimaeca? 3a6cionuxu pocilicbkux i yKpaiHcbkux non-woy ([zepkano
muoicnss Ne 10.2011). The author asks specific questions, to which he
answers, while giving the text a traditional dialogic form, ie questions are
not rhetorical in nature, they need answers. The information available in the
text could be represented in another way, without using dialogic units, but
this method activates the factor of the addressee, emphasizing the internal
dialogicity of the text.

Dialogic organization of a newspaper text mostly involves the use of
interrogative sentences that require answers. In our opinion, this is the main form
of representation of in-text dialogicity, so we will consider it in more detail.

CONCLUSIONS

The communicative-pragmatic aspect of the modern Ukrainian
newspaper text is realized through the subject-text interaction, which
involves a dialogue between the sender and the addressee, not directly, but
through the text.

Dialogism as a category of newspaper text is expressed through the main
components of the communicative act — the participants of communication
and text message. Newspaper text is the interaction of two communicators —
the sender and the addressee, which have specifics due to the nature of mass
communication.

The sender initiates a communicative act, produces speech, influences
the interlocutor, in the newspaper text the sender is the author of journalistic
material. The sender factor is directly related to the category of subjective
modality, so it can be expressed through the syntactic constructions of modal
semantics, in particular the inserted and inserted components of the sentence.

The sender in the newspaper text is integral, it does not consist of different
aspects, but is identified with the only subject of speech — the author. The
author can act individually and generalized, in the second case the
generalization is realized as the union of the sender with different types of
addressees — in-text (interlocutors of the author in the text) or out-of-text
(readers). Linguistic means of expressing the factor of the sender are pronouns
of the 1st person singular and plural and the corresponding verb forms.

The addressee in the newspaper text is defined by the specifics of
communicative interaction as mass, so it provides a generalized idea of the
recipient-reader. Addressees are divided into internal — interlocutors of the
author of the text, and external — readers.
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Linguistic means of expressing the factor of the addressee are appeals,
motivational and interrogative sentences, grammatical forms of pronouns
and verbs of the 2nd person singular and plural. Newspaper text is always
targeted at the addressee, even if the latter is not explicitly presented and
there are no means of its manifestation.

SUMMARY

The main attention of the author is paid to the analysis of the modern
Ukrainian newspaper text in the communicative-pragmatic aspect. In this
aspect, the peculiarities of the representation of the factors of the sender and
the addressee are analyzed. It is established that the sender in a newspaper
text can be expressed in general, verb plural forms and indicate
generalizations of two types: 1) sender — author and in-text subjects,
2) sender — author and reader, which emphasizes the identity of
communicative positions of addressee and addressee.

The generalized sender represents the in-text dialogism, unites and
generalizes itself with the addressee. It is proved that in a newspaper text
they address either a mass addressee or a generalized audience with the help
of the plural form and the corresponding verb forms of the 2nd person plural,
or an imaginary specific reader with the help of the singular form. The factor
of the addressee in the newspaper text which is expressed by means of
addresses, motivating and interrogative syntactic constructions is analyzed.
The in-text addressee is represented by appeals to the author’s interlocutors
and is relevant for dialogically constructed texts.
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